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! Feasibility/Planning Studies

! Capital Campaign Management

! Major Gifts Programs

! Endowment and Planned Giving

! Annual Funds and Multi-channel 
Approach Appeals

! Corporate Giving

! Grant Research and Writing

! Wealth and Philanthropy 
Research

! Grateful Patient Program
Development

! Integrated Fundraising and 
Communications Plans

! Case for Support Materials

! Donor Impact Reports

! Writing and Editing

! Blogging and Blog Management

! Digital Design

! Web Content Development

! Social Media Management

! Press Releases

! Media Training

! Crisis Communications

! Assessments and Benchmarking

! Strategic Planning

! Staff Search and Interim 
Staffing

! Staff and Volunteer Training

! Board Development

! Database/CRM Services

! Workshop and Retreat 
Facilitation
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I. Review of philanthropy in the U.S.
a. Recent giving trends

II. Why every nonprofit should be 
fundraising right now

III. Cut through the clutter
a. How to make the ask
b. Ignite your creative spark
c. Collaborations to live by

IV. Pitfalls
V. Wrap-up
VI. Questions & discussion

PRESENTATION OVERVIEW



Philanthropy is alive and well!

AMERICANS ARE GENEROUS

!"#$%&'( )*+*,-(.!/(0"#,123*",45,1*2,2(.,*+&$6*37(8*997(02:*97(
!%;""9("<(=;*92,3;$">7

Americans gave a total of $428 billion 
to charity in 2018. 

American charitable giving during downturns: 
giving doesn’t go to $0 in a recession.
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! In surveys of donors, when asked “How do you feel when you give to 
an organization?”

AMERICANS ARE GENEROUS

ProudJoyous Grateful
Part of 

something 
important

! Traditionally, as many as 2/3 of Americans surveyed feel they should be 
giving more than they do.

! Good fundraising is never about money. It is all about the desire to 
make your community or your world better.

! Large charitable gifts from corporations, foundations and individuals for 
coronavirus relief reached $7.8 billion worldwide by mid April, with 
about two-thirds originating in the United States — dwarfing prior 
disaster relief efforts.

• Charity Navigator saw a 237% increase in gifts to nonprofits directly 
through its site compared to this time last year, and a 30% increase in 
the average donation size.



TOP 10 REASONS !"#!$"%&'("

Because they were asked

Relationship to the solicitor/organization

To feel connected, part of something bigger and joy

Belief in the mission or interest in the project

To leave a legacy

To challenge or inspire others

Persuasive appeal of communications material 

Financial stability of the nonprofit

To get recognition

Tax benefits



● Animals:
○ If large number of pet owners become ill or do not have the financial 

resources to feed pets they will surrender them to shelters.
○ Shelters can become overcrowded if overwhelming number of pet owners 

become sick.
○ Increased need for supplies; increased need for fosters.

THE HEART OF YOUR MISSION

Every nonprofit sector is relevant right now 
and should be fundraising! 

● Arts, Culture and History: 
○ FDR and his New Deal administration inaugurated the Works Progress 

Administration Federal Art Project (WPA/FAP).
○ Project focused on the visual arts and included programs for music, 

theater, and writing, and Historical Records Survey.
○ Created to alleviate the plight of Americans, in particular those who were 

considered ill-housed, ill-clad, and ill-nourished, about a third of the 
country’s population.

○ Also today: if you can’t perform you don’t have earned income.



● Environmental & Conservation:
○ Pollution and greenhouse gas emissions have fallen across continents as 

countries try to contain the spread of the coronavirus.
○ Organizations are working to maintain this positive trend while saving 

land, ensuring we have plentiful, fresh water, protecting wildlife and their 
natural habitat – all while we social distance, get some fresh air and try 
to stay sane.

THE HEART OF YOUR MISSION cont.

● Faith-Based: 
○ Spiritual connections to others as a source of hope, healing, and mental 

health

● Private/Higher Education: 
○ Loss of revenue if not collecting tuition or running auxiliary programs.
○ Substantial need for increased financial aid dollars as well as technology 

and tools for students and faculty.
○ Even universities with multi-billion dollar endowments are not immune 

and are freezing spending.



● Programming and Services for Children & Adults: 
○ Virtual programming and services can address mental health risks 

by providing opportunities for children and adults to continue to 
learn, virtually socialize with others, and develop an overall higher 
level of happiness.

THE HEART OF YOUR MISSION cont.

● Professional Associations: 
○ Builds and maintains collegiality, networking, opportunities to 

learn from on another
○ Matches needs with skills and resources
○ Offers volunteer opportunities



CUT THROUGH THE CLUTTER



CUT THROUGH THE CLUTTER



CUT THROUGH THE CLUTTER



CUT THROUGH THE CLUTTER



• What did you learn from checking in
o If you haven’t yet checked in - do this first!

HOW TO MAKE THE ASK

• If you don’t ask, you don’t get.
• Why should I be asking?

• Who should I be asking?
o Focus on your most loyal and generous donors.
o Focus on recent lapsed donors. 
o Don’t only search for new donors. 

▪ For every 100 new donors, you lose 99.

• Let the donor decide if it’s the right time for them to 
give.



HOW TO MAKE THE ASK: SAMPLE



HOW TO MAKE THE ASK: SAMPLE



IGNITE YOUR CREATIVE SPARK 



IGNITE YOUR CREATIVE SPARK 



• Prioritize
o Make the donor the hero of the story
o Make it skimmable - focus on the headlines, call to action

IGNITE YOUR CREATIVE SPARK

• Personalize
o Segmentation 
o Name throughout body of the letter
o Customized ask - last gift amount

• Provide Multiple Ways to Give
o Reply Device
o Website - unique URL/branded donate page
o QR Code



IGNITE YOUR CREATIVE SPARK



COLLABORATIONS



PITFALLS



PITFALLS



WRAP UP

6 Principles: Marketing that Works
1. Compelling subject line and call to action

a. Keep it short
b. Create a sense of urgency
c. Pose an intriguing question
d. Ask early and often

2.  Unique, creative messaging that is authentic, 
relevant, and heartfelt
a. Articulate the impact
b. Make it skimmable
c. Look deep into your mission statement

3. Personalized, customized content
a. First step: clean up your data
b. Ask volunteers to help with any missing 

information



WRAP UP

6 Principles: Marketing that Works

4. Proper Formatting: 
a. Mobile responsive
b. Functional links
c. Updated header, footer and donate page
d.  Test, test, test

5. Clean, functional design
a. Balance the white space
b. Use photography appropriately
c. Prominently feature the donate button 

and/or call to action

6. Thank well



QUESTIONS 
& 

DISCUSSION



Complimentary 
Coaching Session

You will receive a follow up email 
from UWGMC with more information 

about the offering.



41 Laurel Drive Springfield, NJ  07081 • (973) 376-2182 • info@munshinegroup.com

www.munshinegroup.com

Like us on Facebook
@munshinegroup

Follow us on Twitter
@MunshineGroup

Connect with us on 
LinkedIn

The Munshine Group




